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For approximately 100 students and faculty 

from the Atlanta University Center (AUC) 

community and beyond to make a purchase 

decision by attending the book signing of 

Dr. Lanze Thompson’s book “Black Wounds: 

The Pains, Scars & Triumphs of Black 

America” on Mar 17, 2022.

The Objective: 

Dr. Lanze Thompson is the Executive Vice President, CFO and Chief Strategy
Officer for Clark Atlanta University. Learn more: Amazon.com: By Lanze
Thompson: Books, Biography, Blog, Audiobooks, Kindle

https://www.amazon.com/By-Lanze-Thompson/e/B00TUKLYAQ


The Approach:

Coordinating A Book Signing for Book Sales

Brand Image Uplift Media Campaign 

Speaking Engagement Social Media Collateral

Video Content 

Multi-Institution Collaboration Exhibition Design and Delivery

Event Coordination



Brand Image Uplift

Before After

*BSRM is responsible for the consultation, the photography session itself was not included



Media Coverage:



Speaking Engagement



Social Media Collateral 



For more videos:

Click Here

Video Content 

https://drive.google.com/drive/folders/12bHrPKd5f7IQcfVGXQ_8L_xyuKfMijT-


Exhibition Design & Delivery 



Outcomes

Increase in Social 

Media Followers 

Increased Knowledge from 

Consistent Information Share (e.g. 

Media Interviews, Content Creation) 

Book Signing Attendance 

with Intention to Purchase 

“Black Wounds”



Testimonial

Dr. Lanze Thompson

These are some amazing video clips. I’m amazed, 

appreciative, and humbled by the thoughtfulness and quality 

that was put into them. I also enjoyed working with you and 

your company. The videos are so powerful and really bring 

to life the essence of the book. This really would make an 

effective video documentary. The Black Wounds: The Video. 

Once again, thanks for all your great work.



Principal Consultant

Kimberly M. Starks, APR is an accredited public relations practitioner with a
specialization in reputation management. She is the principal consultant of Blue Scorpion
Reputation Management, a PR firm specializing in the areas of video gaming,
agribusiness, pet health and wellness, and government contracting. She also is the
cofounder and CEO of Immense DC, an esports consultancy. Prior to launching her firms,
she served as the spokeswoman for the Georgia Lottery Corp. and was a print reporter at
a number of newspapers throughout the Southeast. She is a board member of the
Georgia Game Developers Association (GGDA), and Positive Growth Inc.

FEDERAL PERFORMANCE
USDA-NRCS

MUNICIPAL PERFORMANCE
City of Atlanta

Qualitative and Quantitative research throughout the City of 

Atlanta and its 10-county metropolitan area through Bibb 

County (middle Georgia)

2020 Small Business Development Program for Watershed 

Management and Hartsfield-Jackson Atlanta International Airport



Marketing Funnel - Strategies

Top of the Funnel

(TOFU)
Awareness & Discovery

Middle of the Funnel

(MOFU)
Consideration

Bottom of the Funnel

(BOFU)
Decision

Content Channel

Blog posts

Social media posts

Landing pages

Infographics

videos

Ads

Social media

Cold Emails

Pop-ups

Website home & blogs

Case studies
Webinars
Podcasts
Whitepapers/guides
Ebooks
FAQs

Nurturing Emails

Nurturing push notifications

Chat

Website features page

You VS. your competition

Post-purchase services

Demo/free trial

Testimonials/Success Stories

Promos & discounts

Calls

Emails

Push Notifications

Website pricing page



Let's Collaborate

Visit our Media Relations Page 

https://bluescorpionrm.com/media-relations/

https://bluescorpionrm.com/media-relations/


@careers_bluescorpionrm

@careers_bluescorpionrm

@bluescorpionrm

https://bit.ly/YouTubeBSRM

https://bit.ly/BlueScorpionRMPodcast

(404) 717-2502

kimberly@bluescorpionrm.com

www.bluescorpionrm.com

@bluescorpionrm


